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Entrepreneurial Culture
Over the last ten years, the success of multinational firms such as Amazon, eBay, Google, and McDonald's has had significant managerial consequences for company innovation. In e-commerce, for example, a mix of innovation and entrepreneurship is critical to the long-term viability of e-business. The primary drivers of an entrepreneurial organization's long-term success are innovation and entrepreneurship.  Diaw, & Asare, (2018) states that an organization that engages in innovation demonstrates characteristics such as searching for and identifying holes in a company's operations and a willingness to embrace risks.
The ever-increasing rivalry caused by global trade liberalization has forced the development of goods and services to meet the requirements of the global market. Obtaining a desirable place in the competitive business environment is dependent on the development of appropriate tactics. The changing competitive environment and market structure force companies in many industries to seek new resources. Although variables such as getting inexpensive labor and economies of scale are significant in business, the most important component is innovation. As a result, entrepreneurial companies should cultivate innovativeness in order to build long-term capabilities and improve their performance. In this sense, innovation has been shown to be a critical factor in achieving a competitive edge (Danish, Asghar, Ahmed & Ali, 2019). Entrepreneurial firms enhance productivity as a result of providing a competitive edge, which contributes to their expansion.
The literature on the economics of innovation frequently assumes a relationship between business innovation and economic development. Many businesses welcome innovation in order to increase income. In the corporate world, innovation includes altering or developing more efficient processes, ideas, and products. The majority of Schumpeterian literature believes that the more efficient and innovative businesses grow. Firms that invest in R&D have a better chance of achieving economic growth.
The demands of customers are continuously evolving. Customers may require what a specific firm provides today, but they may require something else the next day. Companies that use innovation to their advantage foresee market shifts and offer suitable answers. If entrepreneurs are hesitant to innovate, they will not be able to satisfy client requirements on a long-term basis. Customer happiness and retention are sparked by the incorporation of novel ideas such as simple and secure online payment methods and rapid delivery models (Fritsch & Wyrwich, 2018).
There is no question that the corporate sector's future is shifting. Many entrepreneurial organizations have adopted creative tactics as a result of technological advancements and changes in workplace dynamics. The usage of the internet and other technical tools is increasing in the current world. Companies nowadays use information technology to recruit and manage their human resources (Capelleras, Contin-Pilart, Larraza-Kintana, & Martin-Sanchez, 2019). Furthermore, a sizable proportion of the current working population prefers to work in a flexible manner. In this age of technological change, it is up to management to create new methods to encourage and engage people.
It is clear that nearly every business entity in the twenty-first century is attempting to implement innovative strategies in order to maintain market relevance, avoid competition, align themselves with current customer demands, and assert their positions in the current technology-oriented business environment. Those industry participants that do not embrace innovation risk being phased out.
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